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In Sussex County, Delaware, 
being a native of the area has 
always been sacred.  However, 
a “furriner” from Maine arrived 
in Frankford around 1877 and 

brought major industrial growth 
to the town and Sussex County.   
Charles Henry Treat graduated 
from Dartmouth College in 1863 
and joined his father’s West Indian 

import/export business where his 
father encouraged him to pursue 
the manufacture of fruit baskets for 
shipping. On a tour of the South, 
Charles decided to establish a 
manufacturing mill in agriculture-
rich Delaware. A rise in the farming 
of fruits, such as peaches, apples, 
and strawberries had created a 
need for basket factories and can-
neries to the area.  He convinced 
his wife’s brothers, Norman B. 
and James M. Huxford to join him 
and they relocated to Frankford.  
Very soon, Treat and the Huxfords 
leased the old Gum Stream Mill 
and established a large scale crate 
and basket factory.  Treat outfitted 
the plant with modern machinery 
and within five weeks, they had 
begun to manufacture fruit con-
tainers, barrels, and crates.  Soon 

they had branch factories in Cris-
field, MD and Cherrystone, VA.  

Ever industrious, Treat began 
to experiment with 
veneering methods 
using the sweet gum 
and other native 
woods of the area.  
Soon he had added 
plaques and wooden 
veneer plates that 
were popular for pic-
nics.  Within two years, 
these plates began 
to sell all over the 
country and abroad.  The firm was 
named Huxford and Company with 
Norman Bentley Huxford as an offi-
cer and manager.   The Frankford 
factory became a major employer 
in the area, operating around the 
clock to meet demand.  The fac-

tory became very important to the 
economy of lower Sussex, keep-
ing lumber- men busy cutting 

wood from the 
swamp and pro-
viding containers 
for shipping by 
rail.   Huxford & Co. 
made fruit contain-
ers so inexpensive 
that and demand 
was high by ship-
pers.  This business 
became the most 
extensive industrial 

enterprise conducted in Frank-
ford in the 19th century.   Some 
of the local names of workers in 
the Frankford factory in 1880 were 
John Lathbury and son William, 
James Williams, Selby G. Hudson, 

A Yankee Who Came to Sussex County
Charles H. Treat Brought Big Business to Frankford and Georgetown
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BoomerCafé’s publisher and 
co-founder David Henderson, still 
remembers a place where no one was 
a stranger. 

Don’t ask me how our minds work as we 
get older. All I know is that I tend to remem-
ber more in my mind’s-eye, and that helps 
to fit all the many pieces, people, places, 
times, and events of my life into some kind 
of meaning. I would like to think it’s mostly 
true … I certainly hope so. Maybe it’s partly a 
perception or reflection of times past.

At any rate, it was a postcard I found that 
my mother had sent to me in the 1960s that 
released a flood of memories about Fen-
wick Island, Delaware, the place where my 
mother, sister, and I would spend a week or 
two each summer long ago. Relatives and 
family friends would join us. And, what I 
remember most is that it was a good time.

A postcard photo of the Fenwick Motel.
We always stayed at the Fenwick Motel, 

located on the ocean side of the Coastal 
Highway. Fenwick Island was then a sparsely 
populated village on the border of Maryland 
and Delaware, between Ocean City, Mary-
land, to the south, and Rehoboth Beach, 
Delaware, to the north.

No one in those days was a stranger at 
Fenwick Island. During the days, we would 
ride inflated car inner tubes in the rough 
surf, often getting ground into the sand by 
large waves.

The beach at Fenwick Island, Delaware.
My sister, Elizabeth, also remembers …
“It was so exciting! The senator from Wyo-

ming and his kids were there at the same 
time … every year. Sand everywhere! Our 
annual trip to the beach … the weekend after 
Labor Day. I remember you would get chig-
ger bites on the walk to the lighthouse.”By 
night, people would light bonfires from 
driftwood, and would all gather around to 
laugh, tell stories, and watch the sparks from 

the wood fire fly into the night sky.
My mother would point out the stars of 

Orion, a formation that I believe secretly held 

special meaning for her. I look at Orion now 
on clear nights and think of her.

A time when no one was a stranger at Fenwick Island...
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Author, Sandie Gerken lives in Dags-
boro, DE. As a native Sussex Countian, 
local history is one of her passions. 
Retired now, she devotes her time to 
genealogy research (her greatest pas-
sion since 1978), watercolor painting, 
grandchildren, soccer for kids with dis-

abilities, books, and things creative and historical.  She 
recently authored the book Memories of the Clayton 
Theatre as a fundraiser to help the Clayton go digital.  
She is now exploring her writing skills with local history 
articles for High Tide News.

A Yankee Who Came to Sussex County�   continued from page 1

Lemuel L. Hudson and son-in-law Henry 
Albee, Thomas Esham, John C. Hudson, 
Henry M. Hudson, Caleb E. Hickman, Wil-
liam F. Murray, Levin E. Murray, Seth Long, 
John Polite, George Davis, and Harry Tunnel. 

In 1883, Treat decided to relocate his fac-
tory to a more central location in Sussex 
County. Since Georgetown was experiencing 
a business growth, he moved his manufac-
turing plant there.  He acquired the Fruit Pre-
serving Company plant near the railroad and 
converted it to a wood manufacturing plant 
with the latest steam equipment. The busi-
ness was incorporated on April 4, 1883 under 
the name “The C.H. Treat Manufacturing 
Company” with a capital stock of $100,000.  
He named himself president of this firm with 
the Huxford brothers as officers.  His busi-
ness now included preserving, canning, and 
the manufacture of baskets, boxes, wooden 
plaques, butter dishes, plates, and other 

novelties.  He employed over 300 workers, 
including women.   He also opened a large 
retail mercantile store to sell his wares, as 
well as other household goods.  In addition, 
Treat built rental home for his workers. It is 
said that he paid at least one-fourth of their 
wages in cash, the rest in scrip, or credit for 
rent or goods at the company store.  

Treat also opened the Sussex Manufactur-
ing Company in Georgetown in 1885 to pro-
duce sawed lumber, lathing, shingles, and 
barrels to complement his other businesses.

Treat seems to have overbuilt his busi-
nesses in Georgetown and his finances 
declined.  His creditors, including the 
Farmer’s Bank forced the Sheriff to close 
down the C.H. Treat Manufacturing Com-
pany and the mercantile store in July 1889. 

Treat’s businesses had failed with a total of 
almost $100,000 outstanding liabilities.  The 
business continued with about 70 employ-
ees under the name, Sussex Manufacturing 
Company, under the management of the 
Farmer’s Bank of Georgetown, until  Sep-
tember 18, 1891 when the large building 
burned to the ground along with six freight 
cars on a nearby side rail.   Treat gave up his 
Georgetown home and moved his family to 
New York.  His family had been prominent 
socially in Georgetown.  Treat had been 
known as an educated, eloquent, ambitious 
man with charisma.

The Huxford brothers remained in Sussex 
County. In 1879, Norman B. Huxford had 
married a local, Frankford girl, Mary Ellen 
Long , daughter of John T. and Lettie A. 
Long. They had two children, Harry Norman 
and Alice. Norman died in Georgetown in 
1888.   Many locals may have fond memo-

ries of Frankford’s Alice Huxford Gum, wife 
of Norman Crumpton Gum.  The Huxfords 
and the Gums are all buried in Colonel Arm-
well Long Cemetery near Frankford.

And now for the rest of the story!!     
Charles H. Treat was also 
active in politics in Dela-
ware.  As a good speaker 
and campaigner for the 
Republican party, he 
was a Delaware delegate 
at large to the National 
Republic Convention 
in Chicago in 1888.  The 
Delaware Republican 
Party also voted him as a 
nominee for the U.S. Con-
gress that year. He was a 

popular candidate, but short two votes to 
win the first Republican senate seat from 
Delaware.  Treat threw his delegates to 
Anthony Higgins, who did win.

Treat’s career did NOT end with his busi-
ness or political failures in Delaware.   In 
New York in 1896, he was soon named as 
an IRS tax collector.  He left this post when 
he was appointed as the Treasurer of the 
United States by President Theodore Roo-
sevelt in 1905.  He resigned that post in 
October 1909 when his business venture in 
a coal mining firm presented a conflict of 
interests. His signature was on every piece 
of currency issued in those four years. 

Charles H. Treat died on May 30, 1910 
in New York City of apoplexy.  He is buried 
there with his family in Woodlawn Cem-
etery.     

Certainly, the Yankee from Maine was not 
born and bred here.  His business practices 
were very progressive for our area.    Perhaps 
his failures in Delaware were due to ambi-
tious, overconfidence, big dreams and lack 
of sufficient capital funds. But, we can credit 
Charles Treat with lifting Frankford, George-
town, and Sussex County into industrial 
and commercial heights.  His manufactur-
ing businesses did help to fuel a continued 
growth of industries concerning agriculture 
for Sussex County.      

Note:  It is believed that the old Huxford & 
Co. factory  later became the Diamond Tray 
& Basket Factory, incorporated in 1902 and 
continued manufacturing baskets and other 
wooden containers for a number of years. 
Ward Walter Daisey Sr. was the foreman of 
this plant. From the late 19th century into 
the 20th century, many Sussex communities 
had basket and crate factories. The largest 
ones were Marvil Package Co. in Laurel and 
the Houston-White Co. in Millsboro.

Sources:
Lithograph image of C. H. Treat Manufac-

turing Company, Lewes to Laurel in Vintage 
Postcards, John Jacob, Edward Fowler, Neal 
Boyle, c. 2003, p. 56

“Liabilities About $100,000: Reported Fail-
ure of the Ch. H. Treat Manufacturing Com-
pany”, The Inter Ocean Newspaper, Chicago, 
IL, July 14, 1889, www.newspapers.com

“Sketches of Brooks, Maine”, Family Histo-
ries, Journals, and Biographies, Ancestry.com

 “Large Fire at Georgetown”, The Times, 
Philadelphia, PA, September 19, 1891, www.
newspapers.com

“He Brought Prosperity to Sussex”, The 
Delmarva Star, Wilmington, DE, October 14, 
1934, www.news.google.com/newspaper

Personal genealogy research on Treat and 
Huxford families, Ancestry.com
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The shoreline then had large sand dunes 
covered with wild grasses. Sand dunes that 
had lasted through the ages until construc-
tion projects to build more houses and 
motels disrupted the natural protection 
… and, the dunes became little more than 
ripples of sand down to the beach.

Every few miles along the coastline were 

remnants of World War II -– tall watch towers, 
part of the coastal defenses.

Old shoreline defenses from World War II.
The local residents told stories of how 

German submarine crews occasionally 
would send a few crew members ashore 
in rubber boats to buy medicine and food. 
Sure, local residents were apprehensive, but 

the German seamen were courteous, spoke 
English, paid for their food and medicine in 
dollars, and politely thanked merchants as 
they left in darkness to return to their subs.

Over the years, I have met others who had 
visited Fenwick Island in their youth, and we 
all remembered it fondly as a magical place 
in our memories.

A time when no one was a stranger at Fenwick Island...�   continued from page 1 High Tide News would like to extend our 
heartfelt thanks to Emmy Award winning 
former CBS Network News correspondent, 
David Henderson for sharing his fond 
memories of Fenwick Island with us. David 
is the co-founder & publisher of BoomerCa-
fé (online since 1999), a unique place for news 
& information-sharing among baby boom-
ers with active lifestyles & youthful spirits.  
www.boomercafe.com 

Photo:  C.H. Treat Manufacturing:  1885 lithograph by O.H. Bailey, Lewes to Laurel in Vintage Postcards, Jacob, Fowler, & Boyle, Arcadia 
Publishing, c. 2003



How Safe is Your Food?

3

The topic of food safety has been a grow-
ing concern around the world. All too often, 
we hear about outbreaks of salmonella, 
E.coli, pesticides and toxins in food. The 
governments of the world try hard to install 
preventative measures on farms and in food 
producing facilities, but it is impossible to 
avoid contamination altogether. As a food 
scientist, I have spent over fifteen years 
working with the food industry to help it 
keep the food chain safe through laboratory 
testing. Nothing works better than preven-
tion, where food producing facilities like 
slaughterhouses and grain mills work hard 

to ensure cleanliness of surfaces into which 
food comes into contact and where the 
food has adequate temperature control and 
refrigeration. Still, laboratory testing is a way 
to catch those microbes or chemicals before 
the meat, fish, fruit or vegetable reaches the 
restaurant or supermarket.

Lab testing is seen as a necessary evil. 
It costs money to buy lab equipment and 
pay trained microbiologists, chemists and 
technicians. If the lab finds contamination 
in a batch of food, then the lab is seen as a 
hero. If it does not find contamination and 
the food truly is contaminated, then the 
lab is seen as a failure. If there is a serious 
outbreak, and the lab misses it, then a real 
scandal can break out. So a lot of pressure is 
put on the lab to be able to catch the many 
kinds of contamination in our food.

The most challenging aspect of food 
testing is that the lab cannot predict what 
kind of contamination exists in a batch of 
food. Many examples of food crises were 
the result of totally unexpected contamina-
tion that the lab would never have been 
able to predict. The most famous example 
was a milk crisis in 2008 in China. Unscrupu-
lous milk producers were lacing milk with 
a chemical called melamine (pronounced 

mela-meen), which is Nitrogen rich. The 
extra Nitrogen helped give the milk an arti-
ficially high quality for sale at a higher price. 
But the melamine caused many people, 
mostly babies, to get kidney stones. The labs 
never would have guessed that some crazy 
people would put such a bizarre chemical in 
milk, so they never tested for melamine in 
the milk and thereby missed it completely. 
As a result, thousands of babies were hos-
pitalized and many died. When the toxi-
cologists and labs finally realized that the 
babies had ingested melamine, they tuned 
their equipment and processes to test for 
melamine in all milk products. Afterwards, 
other unscrupulous milk producers laced 
milk with a similar chemical called DCD. The 
DCD molecule is similar to that of melamine, 
but if the lab is not looking for it, it will not 
catch it in the milk. It is a true challenge for 
the labs to keep up with the evil contamina-
tors of the food supply.

In the USA, we have had numerous cases 
of contamination. Not too long ago, salmo-
nella was found in peanuts, which made 
their way into peanut butter, ice cream, 
breakfast bars, and many other foods. E.coli 
contamination almost brought down the 
tomato industry about six years ago. And 

most recently, a large recall occurred with 
listeria contamination of ice cream.

By and large our food supply in the 
USA is quite safe, but not by one hundred 
percent. Agencies like the FDA, CDC, and 
USDA struggle with resources to keep up 
with more and more testing. The problem 
is exacerbated by the global nature of the 
food chain. We get most of our spices from 
India and many of our fruits and vegetables 
from tropical less developed countries. Most 
of our shrimp comes from Southeast Asia. 
We like to be able to buy whatever food we 
want at any time of the year, and, in order 
to make that happen, the restaurants and 
supermarket chains have to depend on food 
sources outside of the USA. Some of the 
food safety processes are not as stringent in 
these less developed countries. So the FDA 
and USDA work hard to test as much of the 
food products being imported as possible.

So the next time you are enjoying your 
meal, you should feel confident that it is 
safe. The food system is not perfect by 
any means. But you should appreciate the 
work behind the scenes that testing labs 
and food industry is doing to prevent prob-
lems, so that we may all enjoy our meals in 
a worry-free way.

APRIL SURVEY RESULTS
In last month’s edition of High Tide News 

the readers where asked to take a survey like 
the State Of Delaware and The Delaware Sea 
Grant Program had taken the month before. The 
reason for the second survey was the first survey 
results were very questionable, to say the least. 
You may ask what was so questionable about 
the State Of Delaware and Delaware Sea Grant 
survey. So I will tell you over 70% of the people in 
their survey were in favor of giving the Delaware 
Sea Grant Program more tax dollars for more 
research on global warming and ocean rise. 

As long as Delaware has a homeless problem, 
a heroin problem, a budget problem I found it 
hard to believe that over 70% of the people of 

Delaware would want to spend more on climate 
change research. As far as I can see, the tempera-
ture seems to be the same and the ocean level 
seems normal.

Here are the results from the High Tide News 
survey: 80% of the people that took the survey 
did not want more spent on global warming 
and ocean rising research. Only 20% did... almost 
the exact opposite of the results of the State Of 
Delaware survey. Hopefully the State Of Delaware 
does not determine how much to spend from sur-
veys they take. If they do they should at least have 
an outside source take the survey and not the 
department who is asking for more tax dollars. 
High Tide News would like to thank everyone 
who took the survey. Have a great summer.

WHAT THE HECK? By Ron Ferrell

Author, Vincent  Paez is a 
chemist and international 
businessman. He has a 
B.S. in Chemistry from 
Stony Brook University 
and an M.B.A. from UCLA. 
He speaks five languages 
and has lived/worked on four continents for 
three Fortune 500 companies. He is also a 
passionate musician and loves the music 
scene, especially in the Ocean City area. He 
lives in Massachusetts and spends much time 
in Ocean City. He has two sons attending 
Florida State University. ... ”Go ‘Noles!”

By Vincent Paez

INTERACTIVE PRINT Download the free
Layar App

Scan this page Discover
interactive content

7 Day Eastern Caribbean Cruise
We will visit Grand Turk, Half Moon Cay, & Freeport, the Bahamas

Departing Baltimore on April 3, 2016 
Returning to Baltimore on April 10, 2016

Fill out the form online at www.hightidenews.com/high-tide-news-cruise.html 
or call 302-727-0390 and we will send you information as it comes available!

Travel arrangements by 
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Brandywine Senior Living at 
Seaside Pointe
Donna Winegar, Executive Director 
(Brenda Bacon CEO & President)
dwinegar@brandycare.com
302.226.8750
36101 Seaside Boulevard
Rehoboth Beach,  DE 19971

History
Brandywine Senior Living has been 

in Rehoboth Beach for 16 years – at the 
beginning of this year we opened a beau-
tiful new state of the art dementia unit.  
We have renovated our entire community 
and now have an exclusive area we call 
“The Bay Club” for the discerning resident.

Our greatest moment was probably on 
January 15, 2015 when we dedicated the 
opening of our dementia unit to our friend 
and founder, Peter J. Burke, Jr.  Peter served 
as Vice President of Brandywine until his 

untimely death in April 
of 2014.

Brandywine Senior 
Living at Seaside Pointe 
is proud to be recognized by Caring.com 
and SeniorAdvisor.com as providing the 
best in assisted living for 2015.

We are members of Lewes Chamber 
of Commerce and Dewey-Rehoboth 
Chamber of Commerce. Donna Winegar 
is the President of the Rehoboth Beach 
Sunrise Rotary and serves on the board 
of the Village Improvement Association 
and the Delaware Health Care Facilities 
Association. Heidi McNeeley, Director of 
Community Relations, is a member of  
Business Network International, Rehoboth 
3 Chapter. 

Success
The people who work here and the 

people who live here make Brandywine-
Seaside Pointe stand out from the 
rest.  There is a symbiotic relation-
ship between our residents, employ-
ees and the members of the com-
munity that makes Seaside Pointe 
a dynamic Assisted Living.  We are 
different because of the unique 
personality of Seaside Pointe – an 
upbeat, down to earth business that 
is based on providing a beautiful life 
for our residents.

Anyone who may desire an inde-

pendent lifestyle but require some amount 
of assistance to live it will benefit from 
Brandywine Senior Living. 

Benefits to the Resident
 A beautiful, home-like environment,  

24 Hour Nursing Care, multiple gourmet 
meal choices, a dynamic schedule of 
daily activities, events and outings, ame-
nities including housekeeping, laundry, 
wifi, cable television and maintenance 
but most of all, staff and residents who 
become family.

Brandywine’s future 
Continued growth as our area grows-

our community typically runs with a wait-
ing list and as residents move into our 
new units we expect that waiting list to 
increase.  It is very important for Seniors 
in our area to explore their options and 
become members of our Prelude Club so 
that Brandywine is available to them in the 
future. For more information: 

www.brandycare.com, 
302.226.8750
hmcneeley@brandycare.com 

Shelly Hitchens, Escapades Producer with Eveline Normandeau, Resident, enjoying this 
month’s “Cooking With Class” presentation ‘Take Me Out to the Ballgame”. Residents enjoyed 
hotdogs, popcorn and other ballpark fare. Cooking with Class is just one of Brandywine’s 
dynamic “Escapades for Life” for more information on this or other activities, call Heidi 
McNeeley, Director of Community Relations at 302.226.8750.

Located on Fenwick Island Bruce:  717-418-2719

•	 Increasing	stretch/strength/flexibility
•	 Weight	Loss,	Burning	Fat
•	 Core/full	body	workout
•	 Improving	balance
•	 Enhancing	muscle	tone		

•	 Motivational/encouragement/coaching
•	 Objectives	to	reach	your	personal	goals

Training, LLC

Introducing 

POWER PLATE ® One on one personal  
training on PowerPlate, 
a revolutionary training 
technique that delivers a 
harmonic vibration to the body.

Your Personal Fitness Trainer

All Ages, Men, 
Women, Couples 

Group Rates

Please call for a complimentary 30 minute introduction!

on1 1
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36101 Seaside Boulevard | Rehoboth Beach, DE 19971 | 302.226.8750 

Located directly behind Giant on Route One

Brandywine Senior Living has Locations throughout NJ, PA, DE, CT, NY
www.Brandycare.com • 1-877-4BRANDY • Relax...We’re here.
We thank our Brandywine residents for sharing these moments with you

“No soup for you!”

It’s a beautiful thing.
Let me help you choose an FDIC-insured Certificate of Deposit 
from State Farm Bank® and watch your money grow.
Bank with a good neighbor®.
CALL ME TODAY FOR MORE INFORMATION.

1001287.3 State Farm Bank, F.S.B., Bloomington, IL

Competitive Rates –  
FDIC-Insured*

0.10% APY*
12-month CD

1.95% APY*
60-month CD

Hunter J Emory, Agent
State Farm Agent

20650 Dupont Blvd
Georgetown, DE  19947

Bus: 302-855-2100

*Up to FDIC-insured limits. Annual Percentage Yields as of 3/25/15. Advertised rates are subject to change at 
the Bank’s discretion. The minimum balance required to earn the stated APY is $500 (rates apply to deposits 

less than $100,000). A penalty may be imposed for withdrawals prior to maturity.

It is a wonderful form of National Service and anyone can do it!

Quilts of Valor
Submitted by Suzanne Worrall

Quilts of Valor is an international, grassroots organization which actually 
originated in Seaford, DE. 

The mission of the foundation is to “cover service members and veterans touched by war 
with comforting and healing Quilts of Valor”. The quilts are made by dedicated volunteers 
everywhere and are delivered to servicemen in VA Hospitals, entire units returning from 
deployment, individual veterans. Due to our proximity to Dover AFB, through which all of 
The Fallen (deceased) are returned, QOV is particularly active in this area. 

Serendipity Quilt Shop, located in Dagsboro, has been actively supporting QOV for many 
years. Sew-ins are held regularly. They are very productive, are well attended and often even 
include Dover AFB mortuary workers. Information re: dates are posted on the store’s website: 
serendipityquiltshop.com 

General Federation of Women’s Clubs - Womens Club of Indian River have adopted QOV as 
a club project. They had a fundraiser on Tuesday, April 28th at the Blue Water Grill, Main Street, 
Millsboro.10% of all non-food receipts was donated to support  the Quilts of Valor project. 
The coordinator for  “QOV Sew-Ins” is Suzanne Worrall of Millsboro, DE, to learn more, call her 
at:. 908.638.8844. For more information about the Quilts of Valor, please go to www.qovf.org. 

The History of Quilts of Valor (www.qovf.org)
Blue Star mom Catherine Roberts, began the Quilts of Valor Foundation (QOVF) from 

her sewing room in Seaford, Delaware.  Her son Nathanael’s year-long deployment to Iraq 
provided the initial inspiration, and her desire to see that returning warriors were welcomed 
home with the love and gratitude they deserved, provided the rest.  She hit upon the idea 
that linking quilt-toppers with machine quilters in a national effort could achieve her goal 
of cover all returning service men and women touched by war.  These wartime quilts, called 
Quilts of Valor (QOV’s), would be a tangible reminder of an American’s appreciation and 
gratitude. Since 2003, QOVF has become a national grassroots community service effort, 
connecting the home-front with our warriors and veterans. QOV’s are stitched with love, 
prayers and healing thoughts. Our troops who have been touched by war are awarded this 
tangible token of appreciation that unequivocally says, “Thank you for your service, sacrifice 
and valor.” A Quilt of Valor is a generous lap-sized quilt (minimum of 55 X 65) made by a 
quilt-topper (the piecer) of quality fabrics and beautifully quilted by a longarmer.   After it has 
been bound, washed, labeled and wrapped in a presentation case, it is ready to be awarded.   
Quilts are awarded at many different levels: they may go to military hospitals where Chap-
lains award them to service members; there may be awards of QOV’s to entire service units 
returning from deployments; they may be awarded at VA’s or awarded individually.   But no 
matter how a Quilt of Valor is given, the impact it delivers is unequivocal.  As one recipient 
said “ My quilt isn’t another military medal to be placed in a box and sit on my shelf. I was 
moved to tears.”– SSgt RC, US Army, Iraq ‘05 

 As of August 2014, there have been over 100,000 quilts awarded to service members/
veterans.  For more information: www.QOVF.org� QOVF is a 501(c)(3) non-profit organization
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Just Vinyl LLC
Proprietor:  Marianne “Missy” Phillips
410-227-0768 or 443-980-8031
32491 Powell Farm Road
Frankford, Delaware 19945

Marianne Phillips owns a growing 
cleaning & replacement business for vinyl 
panel windows. This family owned business 
is operated from Frankford, DE and serves 
the entire Delmarva area. 

 “I left my high stress corporate accounting 
job in Baltimore MD and came to Delaware to 
own & operate the company, not that owning 
your own company isn’t stressful, but the 
friendly customers make it all worth my while.”

Marianne began this business because 
she saw a real need for this kind of service. 
Most installation companies do not provide 
cleaning and replacement services.   

In April 2013 Marianne bought an 
existing company and began growing the  
business by advertising and personally 
walking neighborhoods to meet owners of 
vinyl panel window systems.

According to Marianne, one of the 
greatest things  in the development of the 
company has been meeting the friendly 
homeowners from various states and 
sharing their world travel and experiences. 

Other great moments in the development 
of the company have been the positive 
phone calls received from advertisements, 

to stopping into potential customer’s 
houses for estimates. 

“And then, on average, watching 98% of 
estimates become active jobs to complete.”

Marianne has received many testimonies 
from customers of the high quality of work 
and high customer satisfaction. She has 
received referrals from Eastern Shore Porch & 
Patio, which, she states, seem to be the best 
installers with high customer satisfaction. 

High quality of work
This company reflects Marianne Phillips’  

personal work ethic. She goes “over and  
above”  to s atisfy her customers.”

“We make the customer aware of the full 
operation and maintenance of their vinyl 
panel window system as installers really 
never cover this area,”  says Phillips,  “and 
second or third home owners are really 
puzzled as to everything about the vinyl 
panel window systems.”

Products and Services
Full replacement and cleaning of PGT 

Eze-Breeze and Vinyl Tech window systems.  
Replacement includes cleaning of frame, 
replacement of vinyl panel, preserving 
with PGT preservative, check & replace any 
operational hardware when necessary for 
proper operation. Cleaning includes remov-
ing all vinyl panel windows from the frame 
system then taken outside where they are 

washed with manufacturer’s recommended 
products, dried, then PGT preservative is 
applied. While this is being done all frame 
systems are cleaned & then a silicone spray 
is applied for ease of operation. Before rein-
stalling vinyl panel windows all operational 
hardware is checked & replaced when nec-
essary.

This service is the “like new” answer for 
owners of Eze-Breeze & Vinyl Tech window 
systems.

Benefits of using Just Vinyl
Just Vinyl uses only manufacture 

recommended cleaning and preserving 
products. According to manufactures, the 
vinyl panel windows need to be cleaned 
and preserved two times yearly to maintain 
the warranty. 

Without knowledge of the window 
system it is easy to mix up panels when 
cleaning which will create issues when 
trying to reinstall the windows as each 

frame system can vary by fractions of inches. 
Just Vinyl would like to expand its 

customer base to meet the needs of the 
area.  With expansion of service they will 
still provide customers the highist quality 
of work to insure 100% satisfaction. 

 Free Estimates
Estimates are always free. We always 

offer a 10% discount for veterans, police 
& firefighters.  In addition for every referral 
a customer provides which leads to a job 
they will receive a 10% discount up to ten 
and with ten referrals your next cleaning 
will be free of charge (Veterans, police & 
firefighters only need nine referrals for a 
free cleaning).

When you call Marianne at Just Vinyl, 
mention that you saw their story in High 
Tide News! 

Call today for an estimate: 410-227-0768 
or 443-980-8031.  

Visit their website: www.jvinyl.com

Marianne Phillips of Just Vinyl LLC...cleaning and replacement of vinyl panel windows. 

Just Vinyl LLC
We take the clouds away &

let the sunshine in!

Cleaning and Replacement of Vinyl Panel Windows –  24 hour emergency Panel Replacement

Free Estimates for Pesticide Spraying & Landscaping Services 

 

Spraying

Design
Installation
Full Maintenance
Pruning
Fertilizing

for
Bagworms

Scale
Insects
Ticks
Fleas

Crickets
Ants

Spiders

Landscaping service

M.H. UPTON
(302) 238-0104
(302) 542-1399 Cell

Delaware Spraying
License #86-675
License #571
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Mention High Tide News!   Support your local businesses! www.hightidenews.com
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Laura Lord 
Loan Officer

NMLS: 460224
Phone: 302-841-5316

laura.lord@caliberhomeloans.com
https://www.caliberhomeloans.com/llord

Caliber Home Loans is built on the Strength & Stability of our  
Experience, Innovation, and Culture while specializing in custom  

loan options that fit individual financial needs. 

Let us guide you home
NMLS: 1186147
State License: 012631 
15 N Walnut Street
Milford, DE 19963

Emma Payne 
Broker/Owner
DelMarVa Resorts Realty
1632 Savannah Rd Suite 2
Lewes, De. 19958
Office:  302-644-3687
Fax: 855-811-6121 
Mobile: 302-530-4374
office@delmarvaresortsrealty.com
www.delmarvaresortsrealty.com Located in the highly desirable community of Bay Forest Club.   

This home offers an open floor plan and relaxing great room with fireplace and 4 
bedrooms.  Come tour the community amenities to keep you active and outdoors!  
Community Center, outdoor pool, tennis, playground, bike trail and a walk/jog path.  
All just minutes from the beach!

37304 Lighthouse Road, Selbyville DE 19975
Location is everything. On route 54. Minutes to Fenwick & Ocean City.
Open floor plan with private elevator. 
Heated garage and carport parking.  
Rear patio off garage.  4 bedroom, 4 bath.
Community pool and boat dock. 
Multiple decks with stunning views.
Check website for open house information.
Property web site: www.mallardcove.CanBYours.com

Location is everything. 

Kim Bowden 
Realtor/Settlement Coord.
DelMarVa Resorts Realty
Mobile: 302-462-5284 
kim@dmvrr.com

Country Estates #13:  Wooded quarter  acre lot available in 
Ocean View DE. Owner financing available.

Country Estates #2:  Wow! Large, cleared corner lot ready 
to build on.  .33 acre lot is waiting for you at the beach!

Design your home at the beach! 
We work with builders to design your home specifically for your “wish” list.  What are you waiting for?

Quiet at the beach!

To see other properties visit delmarvaresortsrealty.com

Shannon Builders, Inc.
     Residential & Commercial Contractor

     Building Relationships Since 2004

•	Custom Homes
•	Interior Renovations
•	Exterior Improvements
•	Modular Home Builder

•	Construction Management
•	General Construction
•	Trade Services
•	Pre-Construction Services

302-378-7004 
www.ShannonBuilders.com

 36611 Dupont Blvd. (Rte 113)   Selbyville, DE  19975

Built Tough
Low Maintenance

Unmatched Comfort

SELBYVILLE
TRACTOR & EQUIPMENT, INC. 

Pictured: Model 729T, designed for speed & durability, 
liquid cooled 700 series models offer powerful 
performance with decks up to 72 inches

Also available: Model 225K   
is the turf care professional’s 
perfect introduction to 
Grasshopper True ZeroTurnTM performance. 

(302) 436-5121              (800) 292-6542

SALES AND SERVICE
www.selbyvilletractorde.com
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Dan Gaffney Susan Monday Jared Morris Kelli Steele Mark Fowser

Source:
Nielsen Fall 2014 Ratings
Salisbury-Ocean City Metro
Adults 25-54, Adults 35-64
Mon-Sun. 6am- 12 AM

IR ALUMNI ELIGIBLE FOR NEW SCHOLARSHIP

The Indian River High School Alumni Association is proud to announce an addition to our successful scholarship 
program.  The new IR Pride Scholarship for Current Alumni awards $500 to one Alumni Association member (register 
online for free at irhsalumni.com) at any college level, from the associate to post-doctorate student, to help continue 
the education process.  The application is due by Monday, June 1.  

All applicants are invited to respond to the question “How have you contributed to make IR a better place?” All other 
requirements can be found online at www.IRHSalumni.com.

Our most recent “FUN-raiser” has allowed us to add this new scholarship opportunity on top of the three $1000.  
Scholarships for graduating seniors already established.  With a little help from our friends, IR alumni and local busi-
nesses we are proud to be able to add new projects to our itinerary and hope to continue growing and thriving for 
years to come.

NEWS from the 
Indian River High School ALUMNI ASSOCIATION

Submitted by Allene Vogel

LIFE & LEADERSHIP

IS BEING A “KNOW-IT-ALL” 
REALLY SERVING YOU?

Jack Welch, former CEO of General Electric and 
his wife Suzy just published the book, The Real Life 
MBA in which they shared critical elements for win-
ning the game, building a team and growing your 
career. Having attended one of their recent speaking 
engagements, I was reminded of a key leadership 
essential: “the love for growing your people” which 
got me thinking. 

Did you know that one of the keys to growing your 
people is leading with genuine curiosity? There is 
no end to the kind of things about which to be curi-
ous. A great practice as a leader is to ask and listen 
for how the people on your team or in your family 
think. What would be possible if you inquired about 
what motivates them; what are their strengths and 
weaknesses; what’s important to them; what are 
their aspirations; who they hope to become one day; 
what stops them; and what they wish to achieve in 
the future? Too often we get caught up in our own 
assumptions and act as if we “know”.

The challenge in a society that rewards telling is to 
go against the grain and “ask”…to be curious. When 
one demonstrates genuine curiosity, you are likely 
to be perceived as interested, caring and committed 
to their growth, well-being and success. 

Undoubtedly the issue of asking versus telling is 
fundamental to human relations and it applies to all 
of us, all of the time. Knowing what to ask, how to ask 
and when to ask while being aware of our attitudes 
and agendas shape our ability to build productive 
relationships. As we all know, having great relation-
ships is integral to producing great results. When 
done well asking questions lends itself to connect-
ing at deeper levels and establishing greater trust. 

Yes, leaders are expected to provide answers. 
While that may be effective in getting the job done, 
does it empower others to think, to practice innova-
tion, to be creative and to experience growth?

Granted there are moments and days where I 
would love for someone to tell me what to do rather 
than deal with the risk of failure. But as a general rule, 
none of us really prefers being told what to do. As 
a leader, aren’t you exhausted by always having to 
produce the answers? Why not empower your team 
and ask them? Could you consider interrupting the 
habit of telling, and instead; ask how he/she would 
handle the situation when they come looking to 
you for answers?

Eunice Carpitella  Founder, Leader-
ship Consultant and Executive Coach, 
Transformative Dynamics, LLC., 
Fenwick Island, DE.  Transformative 
Dynamics develops great lead-
ers, builds new futures and creates 
extraordinary results.  We partner 
with executives of Fortune 1000 
companies, middle market businesses, 
entrepreneurs, women in business and MBA students 
with University of Pennsylvania’s, The Wharton School.  
Services include leadership development consulting 
and executive coaching. 
Check us out at: www.transformativedynamics.com 

By Eunice Carpitella

LIFE & LEADERSHIP

Many Many Thanks To:

Banks Wine & Liquors
Bayside Golf
Delaware Appliance Center
Delaware Distillery
Selbyville Pet & Garden Center
Dirt Road Outlawz
Sewall McCabe	
Laura Hickman
The Bloody Mary 
Susan Molnar
IRHS Students
Zen Spa
Jimmy Ricci
PK Restaurant
16 Mile
Fish Tales
RACC Fitness
Pam Webb

Dagsboro Paint & Wallpaper
Birch Tree Cafe
Beartrap	
Kevin Fleming
B&E Tires
Steen’s Beach Services
Hairspray Salon
Bethany Beach Books
Mark & Linda Steele
Bayclub Golf
Megee’s Farms
Best Things
Terry Murray
Fireplace Specialities
G&E Hardware
Backyard Jams & Jellies
Porto’s Pizza
Karimali
Dr. Donald G. Hattier		
Evolution

Dawn Rexrode Pet Portraits
Shirley Price 
Dolle’s
Vine’s Creek Nursery
The World Gym
Jake’s Wayback Burger
Yesterday’s Fun
The Clayton Theater
Tall Tales Brewery
The Crabcake Factory
Pam Browne & 
Renee Valeska
Danette Mumford
Cathy Durham
Dawn Hudson
Studio 26
Matteo’s Salsa Loco

and to those unmentioned…. 
Thank you most of all!!



“As children... I may have been 7 or 8 years 
old, my brother and I were closest in age.  (I 
was the oldest of 5.)...my father would bring 
Mom and the kids down in the summer and 
leave us at the beach house. He  would go 
back to Baltimore and go to work. We had 
no car, once or twice a week the bread truck 
would come through and we would get a 
pack of donuts as a treat!  When we were kids 
the roads weren’t paved, they were clay and 
sand which was, to us, pure heaven because 
you could go out when it rained and get mud 
between your toes and they would dry in 
the sand!

“I was younger than 10 when these people 
were camped on the beach in striped tents 
like something from the circus... and I don’t 
think we were told to stay away from them 
but we did, because they were such strange 
people... the women were walking around 
in these skimpey little bikinis we had only 
seen in magazines as what French people did 
and it was just awe-inspiring and of course... 
there weren’t any other women on the beach 
in such bathing suits... my grandmother was 
not happy... she thought that was just awful!”

“But my grandmother was one of those 
people that never stepped foot in the ocean! 

She had a beach house on Virginia Avenue...
actually she had four. But she never stepped 
foot in the ocean... she did the bay. We 
were not allowed to go in the ocean when 
we stayed with our grandparents, but my 
mother loved the ocean she would 
swim and swim. She’d go out and 
just do laps back and forth in 
the ocean. 

“Sometimes my brother 
and I would ride the bus 
by ourselves ...oh my heav-
ens... all the way from Bal-
timore! “I could leave the 
house on Fenwick Island 
as a child at daybreak and 
not go back home until dark! 
Nobody ever worried about 
me. I don’t know if they should 
have, but nobody did! I’d go crab-
bing and come home with a bucket 
of crabs & my mother would cook them! But, 
nobody ever worried about you!

“...My brother and I once walked all the way 
to Bethany Beach as children. My dad was 
here the, thank goodness my because he had 
to come get us! 

“There weren’t a lot of kids during that 

time. We would have bonfires on the beach. 
At least once or twice a week we’d gather up 
all the driftwood and pile it all up and mom 
would give us a  bag of marshmellows and 
we’d make a fire. There were no rules back 

then. There was a lot of empty space! 
“Where Quiet Storm is now there 
was Sea View Beach Shop and a 

little store halfway up the block 
called McCabe’s Market and he 
sold little things and a few gro-
ceries and then Seaview came 
and once a month my brother 
and I would go there and buy 
a Madd Magazine! That was 
our treat! We’d spend so much 

time with a Madd Magazine!
“The cottage across the street 

from me is still in its original state... 
it hasn’t changed at all, even the 

color... all the others have been changed... 
some drastically, some have been torned 
down completely.

“The storm of ‘62 flattened everything on 
the oceanfront... some totally distroyed... but 
our houses got  about 18 inches of sand. in the 
yard.  “This is not Fenwick Island right here... 
Fenwick Island actually runs from Ocean City 

up to the Indian River inlet...the town of Fen-
wick  starts where the Royal Farms is. All of 
the streets named after states are in Sussex 
County. When you hit Atlantic then the town 
of Ocean City starts. There is no dancing on 
the west side of Rte 1. 

“Crabbing used to be good when I was a 
kid... my grandparents would take us “across 
the ditch”  and turn left all the way to the end 
of the street to yellow banks. We could swim 
there. You didn’t wear shoes, but sometimes 
you wanted to because were so many horse-
shoe crabs down there...  but if you stepped 
on one of those little stingrays you would 
knew it! A lot of this stuff just doesn’t seem 
to be here anymore.  

“Every house on the street we are on was 
built by farmers from Selbyville, Bishopville,  
and towns inland. People would come down 
to spend the night in their beach house 
because there was no air-conditioning. It was 
cool at the beach so they’d sleep here and go 
back to the farm in the morning. The houses 
all had huge porches & people slept out on 
the porches for the sea breeze.  

High Tide  conclusion:  “Times change, people change, 
but this beautiful Fenwick Island resident has held on to 
that true heartfelt feeling of living at the beach!”
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Delaware Facts and Trivia

By Sandie Gerken
Delaware and Maryland share two towns straddling their borders. Delmar is split 
on Delaware’s southern border and Marydel shares the western line.   Delmar, 
founded in 1859, claims to be the “little town that’s too big for one state.”

Delaware’s most known historic site is Barrett’s Chapel, located near Frederica 
in Kent County. It is known as the “Cradle of Methodism” as the place where 
Methodist Church of America was founded in  1784.  Built in 1780, it is the oldest 
existing Methodist Chapel.

Delaware is home of first John Deere tractor which is displayed in the Messick 
Agriculture Museum located at Taylor & Messick, Inc., Harrington.

      
Did you know?

Three
decades

42,000
patients

One goal:
that each

patient
recover to
the best of
his or her

ability

Worcester Co. 410-208-4828     Wicomico & Somerset Co. 410-543-7550     Sussex Co. 302-629-4914   

Learn more about the Lower Shore’s most-established, locally-owned home care company:  www.PeninsulaHomeCare.com. 

Thank
you 

for welcoming
us into your

homes
LEARN

MORE ON

!

  

Dancing in Quicksand - A Novel
By Lucille N. Payne

Explores the conflicted relationship between family values and 
domestic violence through the challenges faced by a 40-year-old 
woman during an eight week period in mid-1990’s, Brooklyn, NY.

$14.99 Available at: Browseabout Books (Rehoboth Beach), Biblion Books (Lewes), 
Bethany Beach Books (Bethany Beach), and online via Amazon.com.

   Local Books from Local Authors

Memories from a long time Fenwick Island Resident
Some thoughts about life on Fenwick Island from Daisey Calhoun (pictured below)

 302-539-1925
www.Allaboutusalonandspa.com

Mention this   
ad & receive 

10% OFF your 
next visit.

35825 Atlantic Ave � Millville, DE 19967 
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Antioch AME Church
302-732-1005
194 Clayton Avenue
Frankford, DE  19945

BAYSIDE CHAPEL
www.baysidechapel.com 
302-436-7585 
38288 London Avenue Unit 9
Selbyville, DE 19975

BEACON BAPTIST CHURCH 
www.thebeaconbaptist.com
302-539-1216
32263 Beacon Baptist Road Route 26
Millville, DE 19967

BETHEL U.M.C.  
22365 Bethel Rd.
Millsboro DE
302-344-7629
pastordouggriffith@yahoo.com

BLACKWATER FELLOWSHIP CHURCH
302-539-3945
Corner of 17 & Daisey Rd.
Roxana, DE 

CC DELAWARE COAST
(A non-denominational Calvary Chapel 
Fellowship) 
Selbyville, DE
484-832-1001
www.ccdelcoast.org

CALVARY BAPTIST CHURCH 
22860 DuPont Blvd. 
Georgetown, DE 19947 
302-856-3773 
pastormatttolosa@gmail.com
www.calvarygeorgetown.com
www.verticalfocusde.com

COMMUNITY CHURCH OF OAK 
ORCHARD
302-945-0633 
www.oakorchardchurch.com 
32615 Oak Orchard Road 
Millsboro De 19966

COMMUNITY CHURCH AT OCEAN 
PINES (UNITED METHODIST)
www.ccaop.org
11227 Racetrack Road (Rt. 589)
Ocean Pines, MD 21811
410-641-5433

COMMUNITY LUTHERAN CHURCH 
302-732-1156 
www.clc19945.org 
clcomar@mchsi.com 
30897Omar Road
Frankford, DE 19945 

CORNERSTONE BIBLE CHURCH
302-542-7174
cornerstonechurchde.org
32783 Longneck Rd
Longneck, DE 19966

DAGSBORO CHURCH OF GOD
 32224 Dupont Blvd
Dagsboro, DE 19939 
302-732-6550  
www.dagsborocog.org

FENWICK ISLAND BAPTIST CHURCH 
FenwickIslandBaptist.com 
36806 Lighthouse Road 
Selbyville, DE 19975

FRANKFORD PRESBYTERIAN 
CHURCH 
302-732-6774
 www.ovpc.org 
34 Main Street 
Frankford, DE 19945 

GRACE OF GOD LUTHERAN CHURCH
302-947-1044
 www.goglc.org  gogluth1@yahoo.com
26089 Shoppes At Long Neck Blvd. 
Millsboro, DE 19966

GROOME UNITED METHODIST 
CHURCH 
Savannah Road & Dewey Avenue
Lewes, DE 19958
302-645-6256

HEALING HEARTS MINISTRIES
28534 Dupont Blvd
Millsboro, DE 19966
Atlantic Inn Conference Room
302-519-4234

HIGH TIDE CHURCH
www.hightidechurch.org
302-245-5542
Meets at John M Clayton Elementary
Frankford, DE 19945

HOLY TRINITY ANGLICAN
11021 Worcester Highway
Berlin, MD 21811
410-641-4882
trinitycathedralberlin@gmail.com
htcanglican.org

LEWES PRESBYTERIAN CHURCH 
302-645-5345 
133 Kings Highway
Lewes, Delaware 19958 

LUTHERAN CHURCH OF OUR SAVIOR 
302-227-3066
20276 Bay Vista Road 
Rehoboth, DE 19971 

MARINER’S BETHEL
302-539-0713 
MarinersBethel.org
Rte. 26 & Central Ave. 
Ocean View, DE 

MILLVILLE UNITED METHODIST 
CHURCH 
302-539-7877
millvillemethodistchurch.org 
Corner of Rt. 26 & Club House Rd.,
Millville, DE 19967

NEW LIFE BIBLE FELLOWSHIP 
CHURCH OF DELMARVA
Family Friendly, Christ-Exalting, Bible-
Preaching 
302-945-8145 
24771 Cannon Rd.
Long Neck, DE 19966
www.newlife-bfc.org
andrewbarnessr@gmail.com

OCEAN VIEW CHURCH OF CHRIST
302-539-7468
OceanViewChurchofChrist.com
Corner of Rt. 26 & West Ave. 
Ocean View, DE 19970

OCEAN VIEW PRESBYTERIAN 
CHURCH 
302-539-3455
www.ovpc.org 
67 Central Avenue 
Ocean View, DE 19970 

OUR LADY OF GUADALUPE
Rt. 17/ Roxana Rd 
Office@stannsbethany.org

PENINSULA COMMUNITY CHURCH 
302-436-4522 
www.pccministry.org 
revodom9@gmail.com 
28574 Cypress Road 
Selbyville, DE 19975

ST. ANN’S CATHOLIC CHURCH 
Office@stannsbethany.org 

ST. PETER’S EPISCOPAL CHURCH
302-645-8479 
2nd & Market St. 
Lewes, DE 19958 

ST. MARTHA’S EPISCOPAL CHURCH 
302-539-7444 
StMarthasBethany.org 
Maplewood & Pennsylvania Ave 
Bethany Beach, DE 19930 

SAINT JAMES ANGLICAN CHURCH
Rectory 302-238-7364 
23269 Park Avenue 
Georgetown, DE 19947 

SAINT MARK’S EPISCOPAL CHURCH
Stat & Ellis 
Millsboro, DE 19966 
302 430-8231

SAINT MARTIN’S EPISCOPAL CHURCH
 75 West Church Street 
Selbyville, DE 19975 
302 934-9464 or  302 430-8231

SALEM UNITED METHODIST CHURCH 
302-436-8412 
www.sumc.com
29 West Church Street Selbyville, DE 
19975 

SONRISE CHURCH
www.sonrise.cc 
Stephen Decatur High School - Cafeteria
Rt. 50 
East Berlin, MD

SOUND UNITED METHODIST CHURCH 
37894 Lighthouse Road(Route 54) 
Selbyville, DE 19975
pascft@gmail.com
www.facebook.com/SoundUMC

THE ODYSSEY CHURCH
2 Discovery Lane (P.O. Box 492) 
Selbyville, DE 19975 
(302) 519-3867 
Info@TheOdysseyChurch.com www.
TheOdysseyChurch.com

THE BIBLE CHURCH OF CHRIST, INC.
302-732-3351 
Diamond Acres
Dagsboro, DE 19939 

THE FATHER’S HOUSE YOUR CHURCH 
FOR LIFE 
302-381-3362
TheFathersHouseDE.com
7 Main Street. 
Frankford, DE 19945 

The Lewes Church of CHRIST at The 
CROSSING 
15183 Coastal Hwy 
Milton, DE 19968 
302.645.0327 www.lccnow.com 
lcc@lccnow.com 

THE RIVER
35175 Roxana Road 
Frankford, Delaware 19945 
(302) 436-8841 
www.riveronline.org 

UNITARIAN UNIVERSALISTS OF 
SOUTHERN DELAWARE
Toddy’s Business Complex
33739 Marsh Rd. #2 
Lewes, DE 19958 
302-645-6334
http://uussd.org/

UNITY OF REHOBOTH BEACH 
717-579-2612
14904 Coastal Hwy.
Milton, DE 19968
sansmagic@verizon.net

WESTMINSTER PRESBYTERIAN 
CHURCH 
302-227-2109 
King Charles Ave. 
Rehoboth, DE 19971 

ZION ROXANA UNITED METHODIST 
CHURCH 
35914 Zion Church Road 
Frankford, DE 19945
302-436-5451 
pascft@gmail.com

CHURCH DIRECTORY
http://www.hightidenews.com/church.html

Church news, events, and schedules are online at: http://www.hightidenews.com/church.html
Scan QR code on your mobile device for quick access to Church services times and Church events!

Words of Inspiration from Nancy Hendrickson 

Live This Day
The world we live in now is very 

different from the world in which we 
grew up. Things move at break neck 
speed and it seems nothing is fast 
enough. Just when a new technol-
ogy is unveiled, a better version is in 
the works and we find just keeping up 
exhausting. I believe we miss the very 
thing we are seeking when we view 
life as a competition. 

We’ve all heard, “With age comes 
wisdom”. I believe God is the source 
of real wisdom and it is through His 
Spirit we are given understanding. 
It is not enough to recognize great 
truth but we must live it out each day. 
Becoming wise is an ongoing, lifelong 
pursuit and we visibly demonstrate 
what we believe by our day to day 
living. It is amazing to think that our 

actions today can impact 3 genera-
tions.

 May our children and grandchil-
dren look at our lives and see con-
tentment as we take time to quiet 
the expectations surrounding us, and 
we savor the moments gifted to us 
on THIS day. May those moments be 
many and the joy everlasting in the 
days ahead, sharing in His wisdom.

“A Salute to the Ladies” 
The Lewes Mens Chorus and Tapsations Dancers present “A Salute to the Ladies” on 

Saturday, May 30, 2015 at 7:00 p.m. at Bethel United Methodist Church Fellowship Hall 
on 4th Street in Lewes. A time of fellowship will follow the concert with homemade 
cookies and pastries. Tickets are $5.00 at the door.

Powerful and Affordable Advertising 
in a Direct Mail Newspaper!
 Contact High Tide News today and we’ll help 
your business grow while saving you money!

www.hightidenews.com               302-727-0390
INTERACTIVE PRINT Download the free

Layar App
Scan this page Discover
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MUSIC  &  FACE  PAINTING 
ANTIQUE  CARS  &  FIRE TRUCKS  

ROCK WALL  &  INFLATABLES 
FOOD VENDORS  &  CRAFTERS  
DEMONSTRATIONS  & MORE 

Parking  at area 
Churches… free 

shuttle  service to   
the park by the    

Black Pearl!! 

Saturday, May 10, 2014 
10:00am to 2:00pm 

Ocean View‘s Annual 

Growing up in the Baltimore-Washington 
area, I was privy to stories of individuals in the 
employ of the federal government, just regu-
lar Jacks and Jills, who were involved in what 
we call today, “procurement”, who during 
that usually still warm period after Labor Day, 
were involved in what might be described 
as a purchasing frenzy.  The conversations 
overheard among adults, was that Mr. Jack, 
down the street, who went to work in civil 
service (old term), upon graduation from 
high school, had claimed that he had just 
that week, purchased so many thousands 
of a something, and that it had to be done 
by September 30th, as if monies were not 
spent by then, that amount was not going to 
be available to his department next year.  It 
was the first time I ever heard the expression 
“use it, or lose it”.  It made sense to me, what 
the heck did I know;  if at the completion of 

my Baltimore News American paper route (a 
Hearst daily, with the best funny pages: Little 
Abner, Joe Palooka and the Katzenjammer 
Kids),  I had an extra paper left in my belt, it 
was worth a quarter in my pocket, but I had 
to find a buyer on the street before dinner, 
after which time, as Russell Baker once said, 
it was no longer “news”, but “olds”.  I guess I 
did understand the concept of “use it or lose 
it”, but I digress.    

For the last 15 or so years, agencies of the 
federal government have signed more pur-
chasing contracts in the last quarter of the 
fiscal year (that September 30th thing), than 
in the three previous quarters.  This behavior 
covers the restocking of shelves, where even 
aviation fuel not used by the end of Indian 
Summer, might be very well deemed as 
not necessary going forward.   Vendors and 
contractors to the federal government know 
that that last three months of the govern-
ment’s budget year, is the best time to make 
a sale.  These purchases are not all going 
to be “big ticket”, or large capital purchases 
(things that are going to last a long time), in 
fact, purchases of items and services under a 
certain dollar amount, which don’t have to be 
acquired through the bid process, are going 
to be bought from sources having previously 
been used.  Keep in mind, Jack may have 

had only had a couple of days to spend his 
money, and thus he was in a hurry.

Is this what we want to see done with our 
tax dollars?  Some might say that when it 
comes to federal expenditures, we’re not talk-
ing about real money, but just so many num-
bers on a piece of paper.  We keep borrowing 
money to finance the needs of the federal 
government, and so as long as that’s possible, 
who cares about spending.  The Congress 
has had the “power of the purse”, make no 
mistake about that; the President may have 
to sign off on a budget, but his responsibili-
ties really do not go much further than his 
yearly request, which get things going.  But 
in recent years that’s where things have come 
more than a little undone.  While each house 
of the congress passed budget resolutions, 
they were never reconciled, and the President 
was never given anything to sign.  

Worry not, all branches of the federal 
government got the funds they needed to 
operate (and then some), but the process that 
is continued to be used in establishment of 
their needs is highly suspect.  That process is 
known as “incremental budgeting”, whereby 
the monies allocated for the current year, 
become the basis for spending for next year.  
Additional programs with associated costs, 
are included in next year’s plan, and some 

sort of inflationary percentage is thrown in for 
good measure.  Would you run a household 
that way?  Maybe, if a parent’s paycheck got a 
big pickup, or if the Publishers Clearing House 
lady made a stop by your house, but if monies 
were tight (and the last I heard, that was the 
case in Washington), you might not plan to 
spend more money.  Incremental planning 
has persisted in the ways things have been 
done in Washington for much too long.  

Zero-based budgeting is nothing new.  
Workers here at the shore each season, many 
of whom are students during the rest of the 
year, make the decision to work here, not 
just for the sunshine and surf, but to earn 
wages that pay for tuition and expenses of 
the balance of the year.  They budget each 
and every year, not only by controlling costs 
from September to May, but by seeking work 
in support of their greater goal.   Govern-
ment needs to not depend on anticipated 
revenues to support its existence, but to 
justify the operations of each and every year 
in support of the responsibilities given to 
it by the public.  The government’s needs 
will then be planned for by starting with the 
identification of the country’s needs, and 
the current funds available to address those 
needs, independent of what resources were 
available last year.

How Does the Federal Government Spend Your Money? ...How Should It?� by Richard Stutz

Richard Stutz is a commercial 
and residential Realtor with 
Berkshire Hathaway Gallo in 
Bethany Beach. He is member 
of the American College of 
Healthcare Executives and the 
Medical Group Management 
Association. Reach him at 
Richard@RichardStutz.com, or 302-537-2616.
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SERVICE DIRECTORY SAVE THIS SECTION FOR FUTURE USE. 
MENTION THAT YOU SAW THE AD IN HIGH TIDE NEWS !!

HEATHER’S HOME WORKS
A Residential and Commercial Cleaning 
Company
www.HeathersHomeWorks.com
302-249-7660
Ocean View, DE 19970

MORGAN STANLEY 
Nicholas Shevland, Financial Advisor
18344 Coastal Highway, Lewes, DE 19958
302-644-6600 or 800-258-3131

SHANNON BUILDERS
Building Relationships since 2004!
Wayne Shannon, CPE
302-378-7004 Phone 
302-285-3099 Fax
P.O. Box 363, Middletown, DE

AROUND THE HOME REPAIRS, LLC
Professional Service you can trust!
Cora and Mike Palmieri, Owners
Licensed & Insured
General Household Repairs
302-231-2620

LANDSCAPING SERVICE & SPRAYING
Outside Spraying for all kinds of insects and 
Landscaping service, including irrigation.
M.H. Upton & Wayne Upton
302-238-0104 or 302-542-1399

FERRELL COOLING & HEATING 
Gas Furnaces, Heat Pumps, Geotherms, 
Air-Conditioners, and Hybrids
Sussex & Kent Cty, DE, Cape May Cty, NJ
866-228-4822 or 302-436-2922
ferrellcoolingandheating@comcast.net
www.ferrellcoolingandheating.com

1 on 1 Training, LLC
Your personal fitness trainer – PowerePlate
Located on Fenwick Island
Call Bruce at 717-418-2719

HUNTER EMORY STATE FARM INS.
Hunter J. Emory, Agent
20650 Dupont Blvd.
Georgetown, DE 19947
302-855-2100

DELMARVA RESORTS REALTY 
Our Passion is Real Estate
Emma Payne, Broker/Owner
1632 Savannah Rd Suite 2, Lewes, De. 19958
Office:  302-644-3687 Fax: 855-811-6121 
Mobile: 302-530-4374
office@delmarvaresortsrealty.com
www.delmarvaresortsrealty.com
Kim Bowden, Realtor/Settlement Coord.
302-462-5284 klm@dmvrr.com

JUST VINYL
We take the clouds away and let the sun shine 
in!  Vinyl Panel, Window Professionals  
410-227-0768

PENINSULA HOME CARE 
Thank You for Welcoming Us Into Your Homes
302-629-4914 
www.peninsulahomecare.com

CALIBER HOME LOANS
Let us guide you home
Laura Lord, Loan 0fficer
Phone: 302-841-5316
laura.lord@caliberhomeloans.com
www.CaliberHomeLoans.com

BRANDYWINE SENIOR LIVING

Life is Beautiful
36101 Seaside Blvd,
Rehoboth Beach DE 19971 302-226-8750
www.brandywineseniorliving.com

MID-ATLANTIC ELECTRICAL SERVICES

Need Power?
Licensed, Bonded & Insured
Call today for a free estimate
302 539-0700

SELBYVILLE TRACTOR & EQUIPMENT

Sales and Service
36611 Dupont Blvd, Selbyville, DE
www.selbyvilletractorde.com
302 436-5121 or 800-292-6542

ALL ABOUT U! SALON AND SPA

An Aveda Concept Salon & Spa
35825 Atlantic Ave
Millville, DE 19967
302-539-1925
www.allaboutusalonandspa.com

Bring this ad to Life on your mobile device!
Download the  app & scan this ad! 
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